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VENUMENT COSMETICS 2026 BRAND PLAN

0.0
PRESENTATION INTENT

K7LV T—3 3 (EVENUMENTD2026 FHE RS 1 > DR

THIS PRESENTATION OUTLINES THE NEXT PHASE OF VENUMENT'S 2026  © = i 1. oo ors
PRODUCT LINE, FOCUSING ON THE REFINEMENT OF PACKAGING

T—IREBEEMERIRY VRN T —Y OBIRFIRERTUE T

DESIGN AND THE EXPANSION OF THE BRAND'S VISUAL AND CONSUM- = vosiir siresas somis vomes

BUCTBADSRTE X TOMREREISRLET

ER EXPERIENCE.
ITINTRODUCES UPDATED PACKAGING PROPOSALS FOR THE 50ML PER-

FUME, 10ML PERFUME, AND 10ML SET, ALONG WITH REVISED STUDIES

FOR INDIVIDUAL BOX PACKAGING.

BEYOND PRIMARY PACKAGING, THIS PHASE ALSO PROPOSES IDEAS
FOR GIFT PACKAGING, EXTENDING THE EXPERIENCE FROM PURCHASE
TO RECEPTION.

IN PARALLEL, IT BEGINS TO DEFINE THE EMOTIONAL WORLD OF THE
COLLECTION THROUGH VENUMENT-EXCLUSIVE GOODS AND RE-
SEARCH INTO IMAGERY AND PHOTOGRAPHY.
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VENUMENT COSMETICS 2026 BRAND PLAN

1.0
OVERVIEW

1.1
BRAND CONTEXT

A BRAND JOURNEY INSPIRED BY THE PSYCHOLOGICAL MEANING OF
HOME. VENUMENT CONTEMPLATES THE PHILOSOPHY OF LIVING
SPACES AND DISCOVERS NEW SENSATIONS WITHIN EVERYDAY
FAMILIARITY.

BY ADDING PLEASANT SCENTS AND TACTILE COMFORT TO DAILY
ROUTINES, WE PROPOSE A NATURAL BEAUTY COMPLETED THROUGH
RITUALS OF SELF-CARE.

SIMPLE YET PROFOUND AESTHETICS, AND COMFORT BORN FROM A

BALANCED, HEALTHY LIFE— VENUMENT EXPLORES THE BEAUTY THAT
EXISTS BETWEEN FAMILIARITY AND NEWNESS, WITHIN THE MOST PER-
SONAL SPACES OF ALL.

Venument — Brand Concept — Where the brand’s philosophy begins.
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VENUMENT COSMETICS 2026 BRAND PLAN

1.0
OVERVIEW

FRAGRANCES CONCEPT & STORY

FRAGRANCES INSPIRED
BY EVERYDAY GESTURES.

— POUR, DRY, FOLD, READ, SLEEP —

POURING WATER, LETTING THE AIR DRY, FOLDING CLOTHES, READ-
ING, AND DRIFTING INTO PEACEFUL SLEEP — SIMPLE GESTURES THAT
BUILD THE QUIET RHYTHM OF EVERYDAY LIFE. EACH FRAGRANCE
TRANSLATES THESE MOMENTS INTO SCENT, TOUCH, AND AIR.

LIGHT, FABRIC, WARMTH, AND THE STILLNESS OF HOME BECOME

SUBTLE VARIATIONS OF SCENT — AN EXPRESSION OF VENUMENT'S
QUIET BEAUTY THAT LINGERS SOFTLY IN TIME.

Venument Fragrance — Concept and Story — A summary of its core theme and narrative essence
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VENUMENT COSMETICS 2026 BRAND PLAN 1.0
OVERVIEW

1.3
PRODUCTS KEYWORD

COMFORT & BALANCE

OV 74—k&INTVA

BRAND KEYWORD LAYER 1

QUIET FAMILIAR INTIMATE

- lpasy R RS

BRAND KEYWORD LAYER 2

MINIMAL TACTILE TIMELESS

TR fib RKAY FALLR

BRAND KEYWORD LAYER 3

EVERYDAY RITUAL SUSTAINABLE CALM  CULTURAL BALANCE

HEOER R AJRERRRDE XAERINZ VX

Venument Products — Emotional Keywords — These keywords establish the core language that guides the tone of packaging, the color palette, and the visual direction of future campaigns.



VENUMENT COSMETICS 2026 BRAND PLAN 1.0
OVERVIEW
1.4
BRAND TONE OF VOICE
WHO WE ARE

WHO WE ARE

WHAT WE OFFER

HOW WE ACT

HOW WE SPEAK

EXPLORING BEAUTY THAT LIVES WITHIN THE SENSES OF SPACE.
PURSUING BALANCE BETWEEN FAMILIARITY AND NEWNESS.

TRANSLATING THE WARMTH OF EVERYDAY LIFE INTO SCENT.

CREATING FRAGRANCES THAT HOLD TOUCH, LIGHT, AND THE AIR OF HOME.

PROPOSING SIMPLICITY WITH DEPTH, AND COMFORT WITH INTENTION.

OBSERVING THE QUIET GESTURES OF DAILY LIFE WITH CARE.
DESIGNING THROUGH BALANCE, PATIENCE, AND PURPOSE.

SPEAKING WITH WARMTH AND CLARITY.
LEAVING GENTLE SPACE FOR SINCERITY AND CALM CONNECTION.

Venument — Tone of Voice — he defining language that weaves through every expression of the brand — its words, its materials, and its moments.
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VENUMENT COSMETICS 2026

BRAND PLAN

1.0
OVERVIEW

1.5
PRODUCTS VISUAL QUALITIES

QUIET BALANCE

THE QUIET SENSE OF BALANCE AND EASE FOUND IN EVERYDAY LIFE.

FAMILIAR FORM

NEW INSPIRATION FOUND IN THE SHAPES OF FAMILIAR SPACES AND OBJECTS.

TACTILE MINIMALISM

THE GRACEFUL SIMPLICITY OF A BALANCED, TACTILE LIFE.

TIMELESS CALM

THE STILLNESS BUILT THROUGH ENDURING DAILY RITUALS.

NATURAL LIGHT & TEXTURE

THE WARMTH OF EVERYDAY LIFE SHAPED BY LIGHT AND TEXTURE FILLING A SPACE.

Venument Products — Visual Qualities — The visual language that flows into every layer of design — from packaging systems to campaign imagery.

QUIET BALANCE
BEDRROEDHICRU S EFDORMNEDEL -

FAMILIAR FORM
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TACTILE MINIMALISM
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VENUMENT COSMETICS 2026 BRAND PLAN

2.0
FRAGRANCES LINE UP & PLAN
2.1

FRAGRANCES LINE UP OVERVIEW

DISCOVERING QUIET GESTURES WITHIN THEHOME.
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FRAGRANCES INSPIRED
BY EVERYDAY GESTURES.

— POUR, DRY, FOLD, READ, SLEEP —
/ SLEEP \

READ POUR

.

FOLD
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VENUMENT COSMETICS 2026 BRAND PLAN
FRAGRANCES LINE UP & PLAN
21
FRAGRANCES LINE UP OVERVIEW
POUR 3 DRY o FOLD 3 READ A SLEEP 2
s z 5 5 i
[— — :-] [— — —_-] [— — - —! [— — —-] [— — - —!
NAME NAME NAME NAME NAME
POUR DRY FOLD READ SLEEP
CONCEPT CONCEPT CONCEPT CONCEPT CONCEPT
TBD TBD TBD TBD TBD
MOOD KEYWORDS MOOD KEYWORDS MOOD KEYWORDS MOOD KEYWORDS MOOD KEYWORDS
TBD TBD TBD TBD TBD
SCENT DIRECTION SCENT DIRECTION SCENT DIRECTION SCENT DIRECTION SCENT DIRECTION
TBD TBD TBD TBD TBD
NOTE STRUCTURE NOTE STRUCTURE NOTE STRUCTURE NOTE STRUCTURE NOTE STRUCTURE
T0P T0P T0OP T0P T0P
TBD TBD TBD TBD TBD
MIDDLE MIDDLE MIDDLE MIDDLE MIDDLE
TBD TBD TBD TBD TBD
BASE BASE BASE BASE BASE
TBD TBD TBD TBD TBD
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VENUMENT COSMETICS 2026 BRAND PLAN 3.0
PRODUCT - PERFUME 50ML

3.1
PRODUCT CONTAINER  REFERENCE PERFUME 50ML
CONCEPT & IDEA SCIENTIFIC NOTE
Venument'’s perfume bottle is designed with an outer plastic cover that shields ® Natural fragrance materials such as essential oils, citrus, and floral notes are
the fragrance from light exposure, preserving the purity of its natural highly sensitive to light and air.
composition over time. ¢ Ultraviolet exposure accelerates oxidation, leading to discoloration, scent
degradation, and rancidity.
This structure minimizes oxidation without relying on synthetic stabilizers, ® The opaque plastic cover blocks up to 90% of UV rays, significantly reducing
allowing the scent to maintain its delicate balance and natural clarity. photo-oxidation.
® As a result, Venument can maintain a higher ratio of natural ingredients with less
The design embodies Venument'’s quiet philosophy — combining sensory purity dependence on synthetic stabilizers, ensuring longer-lasting scent integrity and
with subtle scientific intent. color stability.

II?]
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Prada Reviving Concentrate/body Jil Sander Vintage Fragrance Jil Sander OLFACTORY SERIES



VENUMENT COSMETICS 2026 BRAND PLAN 3.0
PRODUCT - PERFUME 50ML
3.1
PRODUCT CONTAINER DESIGN PERFUME 50ML STRUCTURE
POUR
Plastic Cover Pump Cap
N N2 NZ
O
I |
POUR POUR POUR
Glass Bottle
STEP 1 STEP 2 STEP 3 STEP 4 STEP5



VENUMENT COSMETICS 2026 BRAND PLAN

3.0
PRODUCT - PERFUME 50ML

3.1
PRODUCT CO DESIGN PERFUME 50ML

Plastic Cap

| I Pump

POUR

EAU DE PARFUM

Plastic Cover

~ Glass bottle

STRUCTURE

Plastic Cap

| I Pump

POUR

EAU DE PARFUM

Plastic Cover

Glass bottle

POUR

EAU DE PARFUM

- |




VENUMENT BRAND PLAN NEW PRODUCT PLAN 3.0
PRODUCT - PERFUME 50ML

3.1
PRODUCT CONTAINER DESIGN PERFUME 50ML DEMENSION
4 )
/\
|VENU|
MENT
Top View \ /
G )
POUR
Front View

Simulation Glass Bottle Plastic Cover & Cap



VENUMENT COSMETICS 2026 BRAND PLAN 3.0
PRODUCT - PERFUME 50ML

3.1
PRODUCT CONTAINER  DESIGN PERFUME 50ML VARIATION

POUR DRY FOLD READ SLEEP

EAU DE PARFUM EAU DE PARFUM EAU DE PARFUM EAU DE PARFUM EAU DE PARFUM




VENUMENT COSMETICS 2026 BRAND PLAN 3.0
PRODUCT - PERFUME 50ML
3.1
PRODUCT CONTAINER DESIGN PERFUME 50ML COMPARISON
ESENCIA
POUR Eau de Parfum
PERFUMER H
TOBACCO
ORIGINAL MUSK
erbievepumabiarocn N°g119 19871
?Ei{%f% soml €1.7 floz
Kiehl's Aesop Venument Loewe Perfumer H



VENUMENT COSMETICS 2026 BRAND PLAN 3.0
PRODUCT - PERFUME 50ML

3.2
PRODUCT PACKAGING  DESIGN PERFUME 50ML SIMULATION *CONCEPT IMAGE

EAU DE PARFUM




VENUMENT COSMETICS 2026 BRAND PLAN 3.0
PRODUCT - PERFUME 50ML

3.2
PRODUCT PACKAGING  DESIGN PERFUME 50ML DESIGN

POUR

EAU DE PARFUM

Product - Perfume 50ml

POUR

Sk
INZai=/k
&aK

EAU DE PARFUM

The quiet sound of pouring water into
aglass — a clear, transparent moment
of stillness. A fresh yet dewy scent
that feels alive and serene.

It captures the flow of clean water,
the smooth surface of wet stone,
and the soft light diffused through
air. Ascent that eases tension and
restores clarity, where stillness feels
alive and grounded.

IVENU
MENT

50ML e17FL.OZ

Packaging

POUR

POUR

Sk
INT =1k
&K

EAU DE PARFUM

The quiet sound of pouring water into
a glass — a clear, transparent moment
of stillness. A fresh yet dewy scent
that feels alive and serene.

It captures the flow of clean water,
the smooth surface of wet stone,
and the soft light diffused through
air. Ascent that eases tension and
restores clarity, where stillness feels
alive and grounded.

VENU
ENT

50ML e17FL.OZ
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COSMETICS 2026

BRAND PLAN

3.0

PRODUCT - PERFUME 50ML

3.2
PRODUCT PACKAGING

DESIGN

POUR

Sk
INZ =K
&K

EAU DE PARFUM

The quiet sound of pouring water into
aglass — a clear, transparent moment
of stillness. A fresh yet dewy scent
that feels alive and serene.

It captures the flow of clean water,
the smooth surface of wet stone,
and the soft light diffused through
air. A scent that eases tension and
restores clarity, where stillness feels
alive and grounded.

50ML e17FL.OZ

PERFUME 50ML

£

INF =/

&aK

EAU DE PARFUM

Bright air and traces of light filling the
room. Crisp bed sheets rustling under
the sun. A clean scent that resembles
the rhythm of a quiet day off.

It captures the scent of sun-dried
wood and soft cotton,the warmth of
air that lingers on skin,

and the quiet residue of comfort that
remains after motion. A fragrance
that stays — calm, grounded, and real.

50ML e17FL.OZ

VARIATION

FOLD

Sk
INTa—LA
&aK

EAU DE PARFUM

The quiet moment of folding freshly
dried linen — the pleasant touch that
lingers on your hands, and the scent
that stays softly in the air. A calm yet
slightly wistful fragrance.

The scent blends sunlight, cotton,
and clean linen, evoking the gentle
rhythm of a home restored to order.
Itis the air of peace found in simple
gestures.

I ENU|
MENT

S50ML el17FL.O0Z

Packaging

READ

Sk
INZSi=ky
&K

EAU DE PARFUM

The scent that reaches the nose as
you turn each page — a woody
harmony that mirrors moments of
focus and reflection in the quiet
stillness of home. Warm, balanced,
and contemplative.

The scent evokes a wooden desk,
aged paper, and light diffused across
a quiet evening room. It reflects
stillness and reflection — a private
dialogue between mind and air.

50ML e17FL.OZ

SLEEP

Ess
N =N
&aK

EAU DE PARFUM

The air of night when the body slowly
settles. A therapy of warm musk and
dry lavender. A scent of rest that
closes the day in quiet comfort.

Lavender and musk drift together
with the warmth of skin, capturing the
silence before sleep. Itis the air of
surrender, where the day dissolves
into calm. A soft trace that fades
slowly, like breath.

VENU
MENT|

50ML e17FL.OZ
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PRODUCT - PERFUME 10ML
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VENUMENT COSMETICS 2026 NEW PRODUCT PLAN 4.0
PRODUCT - PERFUME 10ML

4.1
PRODUCT CONTAINER  DESIGN PERFUME 10ML VARIATION

POUR DRY

ENU

[MENT

(e

=11

|
EAU DE PARFUM EAU DE PARFUM

Product - Perfume 50ml Product - Perfume 10ml



VENUMENT COSMETICS 2026 NEW PRODUCT PLAN 4.0
PRODUCT - PERFUME 10ML

4.2
PRODUCT PACKAGING  DESIGN PERFUME 10ML SET / 3 PIECES SIMULATION *CONCEPT IMAGE




VENUMENT

COSMETICS 2026

NEW PRODUCT PLAN

4.0
PRODUCT - PERFUME 10ML

4.2
PRODUCT PACKAGING

DESIGN

PERFUME 10ML SET / 3 PIECES

DESIGN
[MENY
AN N

|VENU |VENU
MENT MENT

10ml Perfume Set / 3 Pieces
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NEW PRODUCT PLAN

4.0
PRODUCT - PERFUME 10ML

4.2
PRODUCT PACKAGING

Top View

Front View

DESIGN

PERFUME 10ML SET / 3 PIECES
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VENUMENT COSMETICS 2026 NEW PRODUCT PLAN 4.0
PRODUCT - PERFUME 10ML

4.2
PRODUCT PACKAGING  DESIGN PERFUME 10ML SET / 3 PIECES DESIGN

Product - Perfume 10ml Set / 3 Pieces Packaging
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NEW PRODUCT PLAN

4.0
PRODUCT - PERFUME 10ML

4.2
PRODUCT PACKAGING

DESIGN

PERFUME 10ML SET / 3 PIECES DESIGN
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PRODUCT - HAND/BODY WASH 200ML
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VENUMENT COSMETICS 2026 BRAND PLAN 5.0

PRODUCT - HAND/BODY WASH 200ML
5.1
PRODUCT CONTAINER ~ REFERENCE HAND/BODY WASH 200ML

CONCEPT & IDEA

Venument’s hand and body wash bottle draws inspiration from the familiar
silhouette of glass bottles commonly found in the home, reinterpreted with
refined proportion and quiet balance.

The design preserves the warmth and familiarity of everyday objects while
enhancing usability through subtle adjustments in volume, weight, and curva-
ture. Its simple, domestic form naturally integrates into interior spaces, evoking
the calm, tactile beauty of daily routines.

The graphic system follows that of Venument’s existing body wash and lotion
products, maintaining a consistent visual identity across the line.

I"'-. ™

Vernacular Design - Glass Bottle Vernacular Design - Glass Cup

Venument - Body Wash & Lotion - Cocos layer Hand Wash & Lotion



VENUMENT COSMETICS 2026

BRAND PLAN

5.0

PRODUCT - HAND/BODY WASH 200ML

5.1
WASH FRAGRANCES LINE UP OVERVIEW

POUR DRY
o o "‘\ L o —‘\ " —‘\

< < <
™ [T] [T]
Z Z. Z
% DRY % PAUSE %
—, — —

NAME NAME NAME

POUR DRY PAUSE

CONCEPT CONCEPT CONCEPT

TBD TBD TBD

MOOD KEYWORDS MOOD KEYWORDS MOOD KEYWORDS

TBD TBD TBD

SCENT DIRECTION SCENT DIRECTION SCENT DIRECTION

TBD TBD TBD

NOTE STRUCTURE NOTE STRUCTURE NOTE STRUCTURE

ToP ToP ToP

TBD 8D TBD

MIDDLE MIDDLE MIDDLE

TBD TBD TBD

BASE BASE BASE

TBD TBD TBD



VENUMENT COSMETICS 2026 BRAND PLAN 5.0
PRODUCT - HAND/BODY WASH 200ML

5.1
PRODUCT CONTAINER  DESIGN HAND/BODY WASH 200ML

POUR DRY

EAU DE PARFUM ‘ EAU DE PARFUM

Product - Perfume 50ml Product - Perfume 10ml Product - Hand/Body Wash 200m|



VENUMENT COSMETICS 2026 BRAND PLAN 5.0
PRODUCT - HAND/BODY WASH 200ML

5.1
PRODUCT CONTAINER  DESIGN HAND/BODY WASH 200ML VARIATION




VENUMENT COSMETICS 2026 BRAND PLAN 5.0
PRODUCT - HAND/BODY WASH 200ML

5.1
PRODUCT CONTAINER  DESIGN HAND/BODY WASH 200ML DESIGN
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Product - Perfume 50ml Packaging
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6.1
IDEA - GOODS & OBJECTS

PERFUME GOODS

NN
Ve



VENUMENT COSMETICS 2026 BRAND PLAN 6.0

IDEA - GOODS & OBJECTS
6.1
PERFUME GOODS REFERENCE

CONCEPT & IDEA

Each fragrance can be extended into a carefully considered object connected to its name and
gesture. Rather than functioning as promotional merchandise, these goods are conceived as quiet
domestic tools that translate scent into use, material, and everyday habit.

For example, READ may be developed into a scented pencil, FOLD into a towel, and SLEEP into a pair
of sleep socks. Through this approach, each fragrance is able to expand beyond scent into a more
tangible and intimate experience within daily life.

Goods & Object for POUR: Water Glass *Concept Image

Goods & Object for READ: Scented Pencil

TNETNDT7 LI ZVAIE ZORRIDIRI BIESFRES U DU
T TECEZBNEA TV IV ERBATZZENTEET -
INESDT YRS BRZTOT—>aFIT7ATLTIEERLFY
ZEWHEMR - ZEUCHXDBIENEHRY % Ve BAmE
LB TULWET.

fe& ZIEREAD (FHFEVFEDEHE FOLD (3% 7)1 ~SLEEP (&
A=YV IREUTREATZCENTEXT
ZOESRT77TO—FCE>T-ZENTNOTLIZVRIEEDZD
EOEBA HEDH TX) BRI THBMABRANE LD >TLE
xd.

Goods & Object for FOLD: Folded Towel
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BRAND PLAN

IDEA - GOODS & OBJECTS

6.1
PERFUME GOODS

POUR

FRAGRANCE-LINKED GOODS IDEA PLAN

DRY

FOLD

READ

SLEEP

POUR

JdNOd

)

: B2
E22
£ |58

zzzzzzzzzzz

DRY

Ada

PN
VENUl
[MENT]
Ay
oF
PARFUM

uuuuuuuuuuu

FOLD

ai1o4

£

;m‘z<
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& |22

EAU DE PARFUM

READ

avad

)

: B2
e
£° |58
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SLEEP

d3z1s

AAAAAAAAAAAAAAAAA

NAME
POUR

KEYWORD
Pouring, water, glass, liquid, clarity,
flow, transparent stillness

GOODS IDEAS

- Water Glass

- Carafe / Small Water Bottle
- Glass Coaster

- Stainless Mini Tray

NAME
DRY

KEYWORD
Dryness, breeze, sunlight, linen,
order, lightness, dry texture

GOODS IDEAS

- Linen Towel

- Laundry Bag
-Wooden Hanger
- Fabric Cloth

NAME
FOLD

KEYWORD
Folding, fabric, arranging, stacking,
rhythm of the hands, textile surface

GOODS IDEAS

- Folding Leather Wallet

-Hand Towel / Face Towel

- Fabric Napkin

- Small Laundry Bag / Fabric Pouch

NAME
READ

KEYWORD

Reading, paper, pencil, bookshelf,
quiet concentration, dry paper
texture

GOODS IDEAS

- Scented Pencil Set
- Bookmark

- Reading Card Set

- Notepad

NAME
SLEEP

KEYWORD
Sleep, body warmth, relaxation, night,
stillness, soft comforting texture

GOODS IDEAS

- Warmer Bag

- Sleep Socks

- Eye Mask

- Mini Pillow Cover

- Fabric Sachet Object



VENUMENT COSMETICS 2026 BRAND PLAN 6.0
IDEA - GOODS & OBJECTS

6.1
PERFUME GOODS FRAGRANCE-LINKED GOODS IDEA PLAN
|
POUR 3
C
~
AN
|@I
[___,, = — 4 (8 J
NAME
POUR
KEYWORD

Pouring, water, glass, liquid, clarity,
flow, transparent stillness

GOODS IDEAS

- Water Glass

- Carafe / Small Water Bottle
- Glass Coaster

- Stainless Mini Tray

*Concept Image - Goods & Object for POUR: Water Glass



VENUMENT COSMETICS 2026 BRAND PLAN 6.0

IDEA - GOODS & OBJECTS

6.1
PERFUME GOODS FRAGRANCE-LINKED GOODS IDEA PLAN

DRY

DRY

NAME
DRY

KEYWORD
Dryness, breeze, sunlight, linen,
order, lightness, dry texture

GOODS IDEAS

- Linen Curtain

- Laundry Bag
-Wooden Hanger
- Fabric Cloth

*Concept Image - Goods & Object for DRY: Linen Curtain



VENUMENT COSMETICS 2026 BRAND PLAN 6.0

IDEA - GOODS & OBJECTS
6.1

PERFUME GOODS FRAGRANCE-LINKED GOODS IDEA PLAN

FOLD

FOLD

NAME
FOLD

KEYWORD
Folding, fabric, arranging, stacking,
rhythm of the hands, textile surface

GOODS IDEAS

- Folding Leather Wallet

- Hand Towel / Face Towel

- Fabric Napkin

- Small Laundry Bag / Fabric Pouch

*Concept Image - Goods & Object for FOLD: Folding Tower



VENUMENT COSMETICS 2026 BRAND PLAN 6.0
IDEA - GOODS & OBJECTS

6.1
PERFUME GOODS FRAGRANCE-LINKED GOODS IDEA PLAN
l
READ =
>
(w)
iz 1 $
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NAME
READ
KEYWORD

Reading, paper, pencil, bookshelf,
quiet concentration, dry paper
texture

GOODS IDEAS

- Scented Pencil Set
- Bookmark

- Reading Card Set

- Notepad
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*Concept Image - Goods & Object for READ: Scented Pencil Set
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IDEA - GOODS & OBJECTS

6.1
PERFUME GOODS FRAGRANCE-LINKED GOODS IDEA PLAN

SLEEP

SLEEP
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NAME
SLEEP

KEYWORD
Sleep, body warmth, relaxation, night,
stillness, soft comforting texture

GOODS IDEAS

- Warmer Bag

- Sleep Socks

- Eye Mask

- Mini Pillow Cover

- Fabric Sachet Object

LAL) DF PARFUM

*Concept Image - Goods & Object for SLEEP: Sleep Socks
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VENUMENT COSMETICS 2026 BRAND PLAN 7.0

IDEA - GIFT PACKAGING
7.1
‘NUBI" GIFT POUCH REFERENCE

CONCEPT & IDEA

Nubi is a traditional Korean quilting method in which two or more layers of fabric
are stitched together with fine, parallel lines. This technique was originally used to
create padded garments and bedding that provided warmth while remaining
lightweight and flexible.

Unlike Western quilting, which often emphasizes decorative patchwork, Nubi
focuses on rhythm, precision, and tactile simplicity — the repeated stitching
creates subtle relief and texture, resulting in a calm, structured surface.

Today, Nubi is celebrated not only as a craft of function but also as an expression of
Korean minimal aesthetics, combining practicality, softness, and quiet elegance.
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Nubi(Quilting) Korean Traditional Quilting
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Nubi(Quilting) Korean Traditional Quilting
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7.1
‘NUBI" GIFT POUCH DESIGN SIMULATION *CONCEPT IMAGE
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IDEA - GIFT PACKAGING

7.1

SIMULATION *CONCEPT IMAGE

DESIGN

‘NUBI" GIFT POUCH
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